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PR & SOCIAL MEDIA VALUES

Television $111,883
Magazines $297,047.93
TOTAL $408,930.93

**For digital and social media, | am still waiting on
the values. In the mean time, for digital, | have
included the unique visitors per month. For Social
Media, | have listed the influencers we have
recruited.
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According to Nielson - Daily Viewers 2,048,000 million

Value for 28 second spot $74,827

https:// www.youtube.com/watch?v=1CoFqvMB1vE



https://www.youtube.com/watch?v=lCoFqvMB1vE

[/
NBC's

Saciors

TV SHOW

According to Nielson - Daily Viewers 1,800,000 million

Value for 30 second spot $36,416



Product
Placement
in Bravo’s
NEWEST
show
Married to
Medicine
Houston

ARRIED?=
MIEDICINE

According to Cision, Bravo the weekly viewership is
340,000 thousand.
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Good Housekeeping

Circ: 4,315,026

Reach: 24,295,000

1 Page Color Ad $470,670

Value $78,445



ESTET|CA

the HairMagazine since 1946
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Estetica

Circ: 30,000
Reach: 223,000
1 Page Color Ad
$2,500
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Value $694.45
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| Seventeen

Circ: 2,012,596
Reach: 12,075,576
Ad Rate $116,550

Value $38,850
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Life & Style

Circ: 166,670 Value $3,100

Reach: 1,000,020
Ad Rate $27,900




Sophisticate’s Hairstyle Guide
Circ: 109,297

Reach: 655,782

Ad Rate $20,327

Value $6,775.76
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ungry Bride

New York Weddings
Circ: 75,000

Reach: 450,000 Value $5,203.33
Ad Rate $15,610
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Seventeen

Circ: 2,012,596 Value $29,137.50

Reach: 12,075,576
Ad Rate $116,550




= con

TECHNIQUE

TOURMALINE CERAMIC HAR DRYER

™ P\,lr-;:‘.vk"' » \ /
YOUR MIRROR 2
TAMRON
ALL L
A CALLTOACTION
#BLACK THE

HODRIS \Sl IA

MATTER
ing REGINATTIALL

HBCU

QUISENS

G3 ORIGINAL
nouwou loumu Nt

Sheen Magazine
Circ: 14,167

Reach: 85,002 Value 510,.800

Ad Rate $10,800




Expert Edge
Circ: Unknown
Ad Rate $3,750

Value $17,375
6«a,vs FHI's Kiley & Sarah do

g8 the Cover of JCPenney’s

July/August Expert Edge

Magazine that’s in over
800 stores in the USA.

Not only are they
mentioned but there
are how to’s using FHI
Heat capes and our

products featured all

over these pages....
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ESTETICA

the HalrMagazine since 1946

< “Styles should be playful
and fun! Contrast is what
makes style interesting™

O e

The final look depends on
everything from the condition
of the hair to the cut & color,
from shampoo to hairspray,
and even toois, Here our
experts weigh in on getting
HIS & HERS the latest trends with their
From gender-bending favorite o-to products
to men's grooming o

102

Estetica

Circ: 30,000

Reach: izs,ooo Value $625.00

1 Page Color Ad
$2,500
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Estetica .
Circ: 30,000
Reach: 223,000 Value $S416.67
1 Page Color Ad
$2,500
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Behindthechair.com
on paper

Circ: 75,000

Reach: 450,000

Ad Rate $5,000
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Sophisticate’s Hairstyle Guide

Circ: 109,297 Value $6,775.76

Reach: 655,782
Ad Rate $20,327
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HomeWorld Business Magazine
Circulation 12,025

Reach 72,150

Ad Rate $8,275.00

Value $6,620



Sheen Magazine
Circ: 14,167
Reach: 85,002
Ad Rate $10,800

10 YEAR
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LIMITED EDITION | /
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. The Social Media Issue

Value $10,800
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Expert Edge
Circ: Unknown
Ad Rate $3,750
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In Touch

Circ: 357,781
Reach: 6,200,000
Ad Rate $59,760
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TYLES!
kLTE k. 8

THE STAR'’S
BEAUTIFUL STYLE *
CHANGE-UPS!

MAKE THE MOST OF
YOUR CURL PATTERN

5wk s
LIS S INCAS

' il
[3 ¢« ' 5ee s,

Sophisticate’s Black Hair
Circ: 121,012

Reach: 726,072

Ad Rate $20,734

SOPHISTICATE'S

BLACKHAIR

Value $3,455
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Modern Salon
Circ: 101,207
Reach: 607,242
Ad Rate $8,700

Value $2,900
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Expert Edge

Circ: Unknown Value 52,500

Ad Rate $3,750
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New York
Circ: 404,573

Reach: 2,2127,438 Va I ue S9, 796

Ad Rate $88,170




Sheen Magazine
Circ: 14,167
Reach: 85,002
Ad Rate $10,800

LIMITED EDITION =~ /

TECHNIQUE
G3 ORIGINAL

Value $10,800
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Modern Salon
Circ: 101,207
Reach: 607,242
Ad Rate $8,700
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Sophisticate’s Hairstyle Guide
Circ: 109,297

Reach: 655,782

Ad Rate $20,327

Value $6,775.76
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Sheen Magazine
Circ: 14,167
Reach: 85,002
Ad Rate $10,800

10 YEAR _
ANNIVERSARY! Fl=llnear PROFESSIONAL SERIES
TECHNIQUE COLOR FESTIVAL
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INSPIRATIONAL SUPERSTAR
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Value $10,800
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OK Weekly

Circ: 480,980
Reach: 2,885,880
Ad Rate $73,495

Value $12,249




BEAUTY B
BUSINESS -

magazine

Beauty Store Business
Circ: 16,284

Reach: 176,923

1 Page Color Ad $3,715

Value S464.37
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Expert Edge
Circ: Unknown
Ad Rate $3,750
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SUMMERSIYL)
Fun-in-the-sun fashion
hair rends, and products

BEING THER
Worldwide coverage
of ndustry events

CELEBRATE
70 years of Estetica and
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According to Cision, the Yahoo News website

averages 65,792,600 million unique visitors per
month.
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Seen all over the red carpet—Ariana Grande, Emmy Rossum and Gigi Hadid have all sported it—and
the runways, crimped hair is back, yet again. But as Christa Goldstein, Director of Education for FHI
Brands explains, this time around it’s more about adding texture and volume to the hair than ever
before. “Texture is trending. Crimping the hair easily adds texture and is also a great way to add hidden
volume and fullness to the hair,” she says. “The crimping technique can be used to add volume on the
crown of the head, much like teasing but without any of the tangling.”



https://www.newbeauty.com/blog/dailybeauty/9643-gigi-hadid-brought-back-the-ultimate-hair-tool/
https://www.newbeauty.com/slideshow/1575-how-to-wear-the--makeup-trends-from-nyfw/
https://www.fhibrands.com/
https://www.fhibrands.com/
https://www.newbeauty.com/blog/dailybeauty/9020-does-coloring-your-hair-change-the-texture-of-it/
https://www.newbeauty.com/video/898-how-to-make-hair-volume-last-all-day/
https://www.newbeauty.com/blog/dailybeauty/6105-a-sweet-treat-for-tangled-hair/
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7 Ways To Alter Your Hair Color Without

By MIKI HAYES Nov 23

6. Hair Powder

averages 41.30 million unique visitors per month.

FHI Brands Hair Veil Powder Hair Filler, $19.98, amazo. i

Try out the darker-roots trend by dusting a brown or black hair
powder along your part. A quick wash will have your roots back to
normal | in no time.



REFINERY29 VIDEO FASHION BEAUTY LIVING HEALTH ENTERTAINMENT TECH NEWS HOLIDAY

The Most Revolutionary Beauty Products
EVER, Picked By Hollywood’s Top Pros

©e

D \

"FHI ionic irons and dryers make a huge

R E F I N E RY2 9 difference by protecting your hair. I absolutely
cannot live without them. They're amazing
because they are designed to work with
infrared heat. Finally, science and beauty come
together to deliver healthier hair. Basically, it
works like this: The infrared heat (which is
similar to the sun’s natural heat) radiates a

long wavelength that gets into the hair cortex,
mixing with the hair’s own natural energy.

Q0

This means the hair is softer and also dries
faster from the inside out.”

According to Similar Web, the Refinery 29 website
averages 22,100,000 million unique visitors per
month.



REFINERY29 VIDEO FASHION BEAUTY LIVING HEALTH ENTERTAINMENT TECH NEWS HOLIDAY Q

The Prettiest (Unexpected) Makeup Looks
To Ring In 2017

REFINERY29

1£0 BY ED SINGLETON. GIFS PH SRAPHY DIRECTED BY BY JAMES FIDELER YLED BY SOLANGE FRANKLIN, HAIR BY JERIC WILLIAMS AT MELBOURNE ARTISTS MANAGEMENT USING FIH
BRANDS IMAXEUF BY AMINATA GUEYE AT MELBOURNE ARTISTS MANAGEMENT. NAILS BY YUKIE MIYAKAWA AT KATE RYAN INC,. MODELED BY LIZ iENN(O' AT FUSION MODELS ™ ELED BY ALEAM
MORGAN AT SILENT MODELS. MODELED BY TARSHA ORSMAN AT IMO MODILS

According to Similar Web, the Refinery 29 website
averages 22,100,000 million unique visitors per
month.



mental_floss

LIVE SMARTER THE AUTOMATOR SMART SHOPPING BIG QUESTIONS LISTS VIDEOS QUIZZES % STORE

PLUS *>> Amazing Facts Jjob Secrets Language Space Weather World War Kennections

Smart.
Powerful. =3 nthO
Connected. = FIND YOUR BOT »

Start the Week Right With Monday's Best BES
Amazon Deals

mental_floss

According to Similar Web, the Mental Floss website
averages 21,800,000 million unique visitors per
month.
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MORNING ROUTINE

Short on time? Use these tips to shave minutes off
your blowout

'R Aly Walansky Oct. 7, 2016 at 12:55 PM
X TODAY

Raise your hand if you've ever found yourself running out the door with hardly a minute to spare. All of

you? That's what we thought.

While it’s tempting to try and cut corners, skimping on a morning grooming routine can leave us
looking like a hot mess. TODAY Style consulted a few experts for tips on how to save time on blowouts
without damaging the hair follicle (or the final result).

Set up an at-home “blowout bar” outside of your bathroom, suggested Gregory Patterson, FHI HEAT I o DA I

global spokesperson and celebrity stylist. “As you blow dry in the bathroom, you will be fighting against
the steam that is lingering from your hot shower. This will not only add dry time as you'll be fighting
double the moisture, but if you have curly or wavy hair, it will undo all of the hard work that you just
did,” said Patterson.

According to Similar Web, the today.com website
averages 19 million unique visitors per month.




BRIT 6 Things to Look for in Your Search for the Perfect Flat Iron 0 @ e

Beauty

6 Things to Look for in Your Search for the
Perfect Flat Iron

Just like ) ve or finally deciding to take the plunge with a , the search for a

good quality flat iron can be a daunting one. Do you need a ceramic or titanium iron? What's

the right plate size to look for? If you're on the hunt for some new heat tools to help you

achieve a hot ‘ . have no fear — we've got your back. These are the things you
should consider before laying down the cash for a new straightener.

Ceramic: Ceramic irons heat up evenly and lack “cool spots” that other irons often have, which
means that you'll achieve a more even straightening job. For this reason, ceramic irons are also
known for keeping frizz at bay and smoothing out the hair, especially for fine, thin strands. If
you think ceramic is the right choice for you, look for a flat iron like the

($100). Oftentimes, ceramic irons are also coated with tourmaline, so if you're
torn between the two, we suggest
(5150).

According to Meltwater, the Hollywood Life website
averages 7,871,836 million unique visitors per month

and this article had a reach of 8 million people.
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‘ PROGRAM FOR FRIEE _
o
Ask the Experts: How to Straighten
s b - r ot Py ! . fos

Naturally Curly Hair
0000

How to Strabdhten Natwrally Curly Mair

Essence Magazine names FHI
Heat’s 2000 Platform Dryer as the
hair dryer to use to straighten
naturally curly hair and directs
consumers to amazon.com.

According to Cision, the Essence website averages

2,849,846 million unique visitors per month.

Bring on the Heat 2157

The FHI Nano Salon Pre 2000 Hawr Dryer prevents siatg and W2z %0 ep haw
WNOOTN 4G Whiny (399 ama20n com
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Short & Sweet

Essence Magazine
discusses short
hairstyles and
recommends using
FHI Heat’s Hot Sauce.

Rihanna 3/10

— —
I Thanks to this Grammy winner from Barbados, sisters across the globe run to their I

local salons and request “The Rihanna“. Her stylist Ursula Stephen suggests
conditioning with FHI Heat Hot Sauce Hair Treatment (S28, select beauty supply
stores) to keep strands healthy

According to Cision, the Essence website averages

2,849,846 million unique visitors per month.




InStvIe =fvoosa

SHOPPING OW-TO  VIDEO SUBSCRIBE Q

FASHION CELEBRITY HAIR

6 ’ ”".‘//l \ :
?v \\/

L
Top Hair & Makeup Tools

FEITTEAT RUNWAY

BEST FLATIRON "With one or two passes, hair is sleek and
smooth,” stylist Jonathan Hanousek of L.A. says of this
backstage staple. The plates are tourmaline-infused, so "it
doesn’t fry your hair.

According to Cision, the InStyle website averages

2,685,943 million unique visitors per month.
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According to Cision, the Estetica Magazine website

averages 25,900 thousand unique visitors per month.




FHI Heat Limited Addition
Styling Iron - 29% OFF

This flat iron will literally change your life, it
is so amazing! Plus, it's 29% off, so you
save $40 & you get FREE shipping!

$99.99

e e, | The Hollywood Life Celebrity news
:;:;::,j:,':?;:;;::ds'.,":;;ésa:::;z:::'g?,;"p?:z:::,;;%:‘;‘;”y::f'.:‘::‘:;:. website “Hol |y Deals” named FHI’s
e Mermaid iron as the #5 pick and
refers its followers to Amazon.
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According to Meltwater, the Hollywood Life website
averages 2,856,282 million unique visitors per month

and this article had a reach of 4 million people.




MANE ADDICTS

MANE MASTER SCOTT KIN

Which hair products or tools are always in your Kit?

e | canno rush. | use itto detangle the hair or pump some width

o Oribe Dry Textu
also really good for givin

« Ouai Wave Spray is a must be
waves in the hair. | also use it as afinis
and scrunching itinto the hair.

our hair an amazing slept in texture and its
ally silky straight hair.

blowdrying and creating
ng itinto my hands

Celebrity stylist Scott King tells Mane Addicts he
always has his FHI Heat Platform iron.

According to Similar Web, the Mane Addicts blog

averages 65,270 thousand unique visitors per

month.




£ info®thebeautitab.com

HOME CURLING IRONS FLATIRONS HOTAIRBRUSHES CURLING WANDS HAIRDRYERS HOWTO'S Q

Fhi Flat Iron Reviews of 2016 | Best-Sellers Only!

FHI Heat Platform Tourmaline Ceramic Professional Flat Iron

Beautiful Product, Beautiful Styles

Some flat irons serve only one purpose - creating straight strands.
However, this TOP rated styling iron from FHI allows you to straighten,
wave, or even curl your hair with its unique beveled plates.

The black iron with red ceramic and tourmaline plates heats quickly to
you plenty of styling power. If you have always wanted frizz-free, healthy,
straight hair with a mirror shine, then this is the product for you

1Lis a professional-level product, however, and comes with a professional
price tag,

Check The Pric

Features:

® Three layers of r
repelling humidit

* The uniquely beve

® The flat iron com

* High quality layerd

According to Similar Web, thebeautilab.com website
.. averages 59,963 thousand unique visitors per
month.

precision control

® The iron’s bevele

smaller the iron,

o The high temper.

Cons:

® It takes a significant amount of time to transform very curly and coarse hair since only small strands of hair can
be styled at once,

* The product does not come with a warranty.
Conclusion:

Due to the various sizes and wide range of temperatures available on this FHI flatiron, it is a great choice for

anyone, whether your hair is fine and wavy or Incredibly curly. It has a high price tag, but if you want durability and
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Styling Brush
| o
Win It! An FHI
Giveaway with EXTRA Stylus Sphere
and our STYLUS Sphere Styling Brush :

was trending!
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According to Similar Web, extratv.com website
averages 1,300,000 million unique visitors per

month.
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THE"P'"’Q VIDEOS BROWSE TOPICS EPISODES MEET THE DOCTORS BE ON THE SHOW

VivI vV
According to Similar Web, thedoctorstv.com website
averages 537,300 thousand unique visitors per

month.

ENTER FOR YOUR CHANCE TO WIN

S\
NBC's

TV SHOW

Giveaway FHI Heat
did with the Doctors
giving away FHI Heat
Technique
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What do YOU know: ‘fﬁﬂll
about hair loss? IRNGUIZ
HOWTO INSFIRATION HARCOLOR  NALS  SKINGMAKEUP  CAREER NEWS EVENTS  AWARDS G CONTESTS  VIDEDS  MAGAZINES

sy News M
Stylus Launches the Stylist Try Me Kit, WTHE BLONDE WAND
smﬂ.jstvle UP’I‘O 31000 BONUS Allowing Sampling of the Full Thermal Care ! 'P,"'"L‘»Q
L I S e Line [ ma S
FHI Brands PRAVANA
e ; : Most Popslar
FHI Brands Share Tips for Top Hair Trends g
from LA Fashion Week _ 8
Aane Moratta | Novermber 6,22  “Find us on

Facebook

Most Popular

Color Correction: Avoiding

Orange Undertones, Warm

Brunette Finish

7 Hours Later: Vintage Rose

Hair Color Makeover with
. Schwarzkopf Formula

Avant Garde Styles Inspired

, by the Queens & Princesses
of Game of Thrones

STYLUS® ot

a
|
in]
8

CHOOSE Your Style CUSTOMIZE Your Products CREATE Your Identity

Scylus by B Brands has launched che Stylist Try Me Kit for professional hairdressers,

‘providing them with the opportnity to sample all of the products in the new Scylus
‘Thermal Scyling Care line. The kit also includes an "I STYLUS, DO YOU?" black canvas
bag.

The thermal seyling hair ine of treatments, thermal scyling and E OptBlue'

finishing products, color coded for ease of use.

‘The Seylos system begins with 5 - a liquid satin codedinaqua
o represent water, healing and therapeutics.

Seal with a Mist!

Before, during or after hair
styling, show your client’s
skin some love too -

with a quick spritz of
refreshing Algo Mist!

/

Undone Textare: Designer: Sy Desim REPECHAGE

MODERN;gr

SALON

According to Cision, the Modern Salon Magazine
website averages 266,117 thousand unique visitors

per month.




Available Exciusively 2t
@'IIRGET

M EAT
Celebrity Halrstylist Kim Kimble talks Popular Halr Brand Cantu and Chic Wear :. }_LI NIOUE
Styling Taraji P. Henson Mair for the Designer Tracy Reese Team Up for NYFW
OLOR FESTIVAL IRON
2016 Emmys

According to Cision, the Sheen Magazine website

averages 140,000 thousand unique visitors per

month.




ESTETICAMagazine.com

ESTETICAMAgazine.com ESTETICAMagazine.com

14 mmw
2 " STYLUS launches the Stylist Try
Stylus launches Limited Edition Me Kit — A Great Way to
Purposely Pink Thermal Styling Sample the Full Thermal Styling
Brushes @ Estetica Online! Care Line @ Estetica Online!

According to Cision, the Estetica Magazine website

averages 27,612 thousand unique visitors per month.
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Gabrielle Union sent us a shout out. She is an A-list celebrity with over 11 million
followers all over Social Media and is married to NBA Star Duane Wade who has
about 15 million followers so it’s an honor to know she uses and loves her FHI Heat
products.
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He we are on set of Being Mary Jane with up and coming star Raven Goodwin
who is also on the show with Gabrielle Union. Here they are curling her
weave just before showtime with FHI Heat.




On set of Big Bang Theory with Melissa Rauch who has more than 2.8 million
followers. This is the 2"Y image Melissa Rauch takes for us. She loves FHI Heat.




QUANTICO

MINDS

The famous CBS show that has been on for a million seasons is also giving us props
as they love using our tools on set.




‘Real
Housewives®

OF ORANGE COUNTY

The beautiful and fabulous Kelly Dodd is the amazing star of the Real Housewives of
Orange County. This awesome celeb has over 100,000 followers on Social Media so
it’s really cool that she loves and uses our tools.




The famous MADtv comedy show was remade and here are a couple of the
leading ladies (Michelle Ortiz & Carlie Craig) giving props to FHI Heat tools
that they use on set.
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On set with NBC’s Trial and Error Krysta Rodriguez who has over 82,000
followers on social media and is one of the leading ladies on the show.
Everyone is loving FHI Heat.




On set with NBC’s Trial and Error Angel Parker who has more than 35,000
followers on social media.




Patti Stanger with over 2 million followers on social media just got a new
show Million Dollar Matchmaker on WE and continues to support FHI Heat
tools, what she uses on her show. Patti has tweeted, instagrammed and
written entire blogs on FHI Heat products. We love her!




On set of a new tv movie called A Man for Every Month with one of the up
and coming stars Justene Alpert.




Fashion Week
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L AR

LA FASHION WEEK

NEW YORK
FASHION
WEEK

MIAMI
SWIM
WEEK

~or a few years now, FHI Brands
nas been sponsoring Art Hearts
Fashion in New York, Los
Angeles and Miami. Every
season, AHF gains more and
more momentum, which
means FHI Heat is present at
events that are continually
gaining more and more press.
Let’s use it for education, social
media and to get the content
that is increasing our sales!




Art Hearts Fashion Los Angeles Fashion Week
Backstage and Front Row

Art Hearts Fashion Lo geles Fashion Week Backstage and Front Row -




Semi-Nude Models Walk the Runway in Bondage-
Inspired Gear at NYFW

Designers out of Art Hearts Fashion seemingly tock a page out of Fifty
Shades of Grey

Al 3
4 4 4 4

Behind the Scenes at Miami Swim Week 2017

Before they strutted down the runways during Miami Swim Week, models hung
out backstage getting ready for the shows. Here are some behind-the-scenes
locks at Funkshion, the W South Beach, and 1208 during Swim Week. See...



L AR

LA FASHION WEEK
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FHI Brands is the official
sponsor of LA Fashion
Week where a team of
FHI hairdressers do all of
the hair and later also
use it in the FHI
Education agenda. The

exposure is huge on
Social Media and on the
venue where our team
and the thousands of
volunteers are all
wearing FHI Brands t-
shirts.
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FHI HEAT TOOLS USED BEHIND
THE SCENES ON THESE HIT TV

SHOWS
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Welcome back. Welcome home.
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Unmaking a Murderer.
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Outsourced:




13,421 impressions
+1,897 from last week

4,259 reach

+681 from last week

5,007 profile views

+2,824 from last week

581 website clicks
+351 from last week
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Instagram Influencers
Beach House Recruited for FHI

naileymahonehair 49,100 followers
orookebent 22,100 followers

©)

kyledavidmalone 13,900 followers

@sparkletafao 12,100 followers (lywtagnum

@halezbeauty 8,003 followers
@tmarie_hair 6,723 followers

@lunar_locks 2,027 followers



Instagram Influencers

| Recruited for FHI
@makeupbylilit 1,100,000 million followers

@thefoxxyone 840,000 followers

@moknowshair 222,000 followers r@
@frankgalassol 167,000 followers  \.
@nastassjab 118,00 followers (ly%tagnum
@schacle 111,000 followers

@lilits_makeupstudio 66,600 followers

@ hairbylaurie 51,600 followers

@tymwallacehair 51,600 followers




Instagram Influencers
| Recruited for FHI

@grahamnation 22,400 followers

@rosveltranses 20,200 followers
@aprillovepromakeupacademy 14,900 followers
@taytanaka 3,792followers

@eriktorppe 3,737 followers

@ginadeangelishair 3,582 followers l (Qj'
@monaeartistry 3,568 followers

@richardnormangrant 2,893 followers (ly%tag)‘ulm
@shedelle_holmes 2,859 followers

@kisha_marie 2,469 followers

@mstonyaonset 2,274 followers



GENDER

In one year, our stats have increased:

. 6 mos vs. 1 year

Impressions Up 60%
Reach Up 70%
Engagement Up 100%
0 o
79% 217 Likes Up 100%
Women Men
AGE RANGE All Men Women
13-17
25-34 4
35-44 (l
45-54
55-64

65+



IMPRESSIONS

ONE YEAR VERSUS SIX MONTHS

All o months i 1 year
Impressions Impressions

o, -

COMMENT CONTBST! 1,255 1,254

MAY YOUR NOLIDAYS
BEAS BRIGHT AS A
FULLY LIT MENORAN




REACH

ONE YEAR VERSUS SIX MONTHS

All 6 months All 1 year

Reach Reach

COMMENT CONTEST!




ENGAGEMENT

ONE YEAR VERSUS SIX MONTHS

6 months

Engagement A 1 year




LIKES

ONE YEAR VERSUS SIX MONTHS

Al 6 months




This is our reach from July - Dec and below

you can see our organic increases that are
facebook | b

always significantly highest during Fashion
Weeks.

Post Reach

The number of people your posts were served to.

Organic [ Paid BENCHMARK
Compare your average
performance over time

Organic

Paid



Tuly Aug Sept Ot Now

According to Meltwater, people talking about FHI Brands on Twitter from July -
Dec 21, Please note that the most posts we had were during the months of
Fashion Week:

July — 647 Oct — 1,009

Aug — 686 Nov — 598

Sep—-1,170 Dec —406



