


PR & SOCIAL MEDIA VALUES 

Television    $111,883
Magazines   $297,047.93

**For digital and social media, I am still waiting on 
the values. In the mean time, for digital, I have 
included the unique visitors per month. For Social 
Media, I have listed the influencers we have 
recruited.





https://www.youtube.com/watch?v=lCoFqvMB1vE

According to Nielson - Daily Viewers 2,048,000 million

https://www.youtube.com/watch?v=lCoFqvMB1vE


According to Nielson - Daily Viewers 1,800,000 million



Product 
Placement 
in Bravo’s 
NEWEST 
show 
Married to 
Medicine 
Houston





Good Housekeeping
Circ:  4,315,026
Reach: 24,295,000
1 Page Color Ad $470,670



Estetica
Circ:  30,000
Reach: 223,000
1 Page Color Ad 
$2,500



Seventeen
Circ:  2,012,596
Reach: 12,075,576
Ad Rate $116,550



Life & Style
Circ:  166,670
Reach: 1,000,020
Ad Rate $27,900



Sophisticate’s Hairstyle Guide
Circ:  109,297
Reach: 655,782
Ad Rate $20,327



New York Weddings
Circ:  75,000
Reach: 450,000
Ad Rate $15,610



Seventeen
Circ:  2,012,596
Reach: 12,075,576
Ad Rate $116,550



Sheen Magazine
Circ:  14,167
Reach: 85,002
Ad Rate $10,800



FHI’s Kiley & Sarah do 
the Cover of JCPenney’s
July/August Expert Edge 
Magazine that’s in over 
800 stores in the USA. 

Not only are they 
mentioned but there 
are how to’s using FHI 

Heat capes and our 
products featured all 
over these pages….

Expert Edge
Circ: Unknown
Ad Rate $3,750









Estetica
Circ:  30,000
Reach: 223,000
1 Page Color Ad 
$2,500



Estetica
Circ:  30,000
Reach: 223,000
1 Page Color Ad 
$2,500



Behindthechair.com 
on paper
Circ:  75,000
Reach: 450,000
Ad Rate $5,000



Sophisticate’s Hairstyle Guide
Circ:  109,297
Reach: 655,782
Ad Rate $20,327



HomeWorld Business Magazine
Circulation 12,025
Reach 72,150
Ad Rate $8,275.00



Sheen Magazine
Circ:  14,167
Reach: 85,002
Ad Rate $10,800



Expert Edge
Circ: Unknown
Ad Rate $3,750



In Touch
Circ:  357,781
Reach: 6,200,000
Ad Rate $59,760



Sophisticate’s Black Hair 
Circ:  121,012
Reach: 726,072
Ad Rate $20,734



Modern Salon
Circ:  101,207
Reach: 607,242
Ad Rate $8,700



Life & Style
Circ:  207,456
Reach: 4,600,000
Ad Rate $27,900



Expert Edge
Circ: Unknown
Ad Rate $3,750



New York
Circ:  404,573
Reach: 2,427,438
Ad Rate $88,170



Sheen Magazine
Circ:  14,167
Reach: 85,002
Ad Rate $10,800



Modern Salon
Circ:  101,207
Reach: 607,242
Ad Rate $8,700



Sophisticate’s Hairstyle Guide
Circ:  109,297
Reach: 655,782
Ad Rate $20,327



Sheen Magazine
Circ:  14,167
Reach: 85,002
Ad Rate $10,800



OK Weekly 
Circ:  480,980
Reach: 2,885,880
Ad Rate $73,495



Beauty Store Business
Circ:  16,284
Reach: 176,923
1 Page Color Ad $3,715



Expert Edge
Circ: Unknown
Ad Rate $3,750



Estetica
Circ:  30,000
Reach: 223,000
1 Page Color Ad 
$2,500





Seen all over the red carpet—Ariana Grande, Emmy Rossum and Gigi Hadid have all sported it—and 
the runways, crimped hair is back, yet again. But as Christa Goldstein, Director of Education for FHI 
Brands explains, this time around it’s more about adding texture and volume to the hair than ever 
before. “Texture is trending. Crimping the hair easily adds texture and is also a great way to add hidden 
volume and fullness to the hair,” she says. “The crimping technique can be used to add volume on the 
crown of the head, much like teasing but without any of the tangling.”

https://www.newbeauty.com/blog/dailybeauty/9643-gigi-hadid-brought-back-the-ultimate-hair-tool/
https://www.newbeauty.com/slideshow/1575-how-to-wear-the--makeup-trends-from-nyfw/
https://www.fhibrands.com/
https://www.fhibrands.com/
https://www.newbeauty.com/blog/dailybeauty/9020-does-coloring-your-hair-change-the-texture-of-it/
https://www.newbeauty.com/video/898-how-to-make-hair-volume-last-all-day/
https://www.newbeauty.com/blog/dailybeauty/6105-a-sweet-treat-for-tangled-hair/














Essence Magazine names FHI 
Heat’s 2000 Platform Dryer as the 
hair dryer to use to straighten 
naturally curly hair and directs 
consumers to amazon.com. 



Essence Magazine 
discusses short 
hairstyles and 
recommends using 
FHI Heat’s Hot Sauce.







The Hollywood Life Celebrity news 
website “Holly Deals” named FHI’s 
Mermaid iron as the #5 pick and 
refers its followers to Amazon. 



Celebrity stylist Scott King tells Mane Addicts he 
always has his FHI Heat Platform iron. 





Giveaway with EXTRA 
and our STYLUS Sphere 

was trending!



Giveaway FHI Heat 
did with the Doctors 
giving away FHI Heat 
Technique











Gabrielle Union sent us a shout out. She is an A-list celebrity with over 11 million 
followers all over Social Media and is married to NBA Star Duane Wade who has 

about 15 million followers so it’s an honor to know she uses and loves her FHI Heat 
products. 



He we are on set of Being Mary Jane with up and coming star Raven Goodwin 
who is also on the show with Gabrielle Union. Here they are curling her 

weave just before showtime with FHI Heat. 



On set of Big Bang Theory with Melissa Rauch who has more than 2.8 million 
followers. This is the 2nd image Melissa Rauch takes for us. She loves FHI Heat.



The famous CBS show that has been on for a million seasons is also giving us props 
as they love using our tools on set.



The beautiful and fabulous Kelly Dodd is the amazing star of the Real Housewives of 
Orange County. This awesome celeb has over 100,000 followers on Social Media so 
it’s really cool that she loves and uses our tools.



The famous MADtv comedy show was remade and here are a couple of the 
leading ladies (Michelle Ortiz & Carlie Craig) giving props to FHI Heat tools 

that they use on set. 



On set with NBC’s Trial and Error Krysta Rodriguez who has over 82,000 
followers on social media and is one of the leading ladies on the show. 

Everyone is loving FHI Heat.



On set with NBC’s Trial and Error Angel Parker who has more than 35,000 
followers on social media.



Patti Stanger with over 2 million followers on social media just got a new 
show Million Dollar Matchmaker on WE and continues to support FHI Heat 

tools, what she uses on her show. Patti has tweeted, instagrammed and 
written entire blogs on FHI Heat products. We love her!



On set of a new tv movie called A Man for Every Month with one of the up 
and coming stars Justene Alpert.





For a few years now, FHI Brands 
has been sponsoring Art Hearts 
Fashion in New York, Los 
Angeles and Miami. Every 
season, AHF gains more and 
more momentum, which 
means FHI Heat is present at 
events that are continually 
gaining more and more press. 
Let’s use it for education, social 
media and to get the content 
that is increasing our sales!













FHI Brands is the official 
sponsor of LA Fashion 
Week where a team of 
FHI hairdressers do all of 
the hair and later also 
use it in the FHI  
Education agenda. The 
exposure is huge on 
Social Media and on the 
venue where our team 
and the thousands of 
volunteers are all 
wearing FHI Brands t-
shirts.





































































Outsourced: 
Stats from 
Beach House
Public Relations





Instagram Influencers 
Beach House Recruited for FHI

@haileymahonehair 49,100 followers
@brookebent 22,100 followers
@kyledavidmalone 13,900 followers
@sparkletafao 12,100 followers
@halezbeauty 8,003 followers
@tmarie_hair 6,723 followers
@lunar_locks 2,027 followers



Instagram Influencers 
I Recruited for FHI

@makeupbylilit 1,100,000 million followers
@thefoxxyone 840,000 followers
@moknowshair 222,000 followers
@frankgalasso1 167,000 followers
@nastassjab_ 118,00 followers
@schacle 111,000 followers
@lilits_makeupstudio 66,600 followers
@_hairbylaurie 51,600 followers
@tymwallacehair 51,600 followers



Instagram Influencers 
I Recruited for FHI

@grahamnation 22,400 followers
@rosveltranses 20,200 followers
@aprillovepromakeupacademy 14,900 followers
@taytanaka 3,792followers
@eriktorppe 3,737 followers
@ginadeangelishair 3,582 followers
@monaeartistry 3,568 followers
@richardnormangrant 2,893 followers
@shedelle_holmes 2,859 followers
@kisha_marie 2,469 followers
@mstonyaonset 2,274 followers



In one year, our stats have increased:

6 mos vs. 1 year

Impressions               Up 60%
Reach                         Up 70%
Engagement              Up 100%
Likes                            Up 100%



IMPRESSIONS

ONE YEAR VERSUS SIX MONTHS



REACH

ONE YEAR VERSUS SIX MONTHS



ENGAGEMENT

ONE YEAR VERSUS SIX MONTHS



LIKES

ONE YEAR VERSUS SIX MONTHS



This is our reach from July - Dec and below 
you can see our organic increases that are 
always significantly highest during Fashion 
Weeks.



According to Meltwater, people talking about FHI Brands on Twitter from July -
Dec 21st. Please note that the most posts we had were during the months of 
Fashion Week:
July – 647                    Oct – 1,009
Aug – 686                    Nov – 598 
Sep – 1,170                 Dec – 406 


